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Data Collection Workflow Overview  

PAPER 

slow, laborious, 
error prone 

PSI 
Information 

System 

Automation 

XML 
fast, easy, improve quality, reduce 

reporting burden, save costs 
  

WEBFORMS 

fast, laborious, less 
errors, save costs 

PSI – Provider Statistical Information / Respondent / Data Provider 

Survey Management System 

98
% 



Data Collection Production System Architecture  

Data Collection 
 

Subject Matter 
 



Portuguese business structure  
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Respondents by Size  



Only 10% of Micro 
Companies are 
involved in surveys, 
and 8% participate in 
just one survey. 

Large Companies are 
full involved in 
surveys, and 37% 
have more than 10 
surveys by year. 

Reporting statistical Information obligations 
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Respondents are 

invited to, in a 

voluntary base, fill a 

short opinion 

questionnaire. 

Respondent Behaviour 
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68 different surveys 

were involved (2017) 

Opinion questionnaire - Figures 
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Response Rate 64,3% 

99 578 
Possible replies 

63 999 
Replies 



Company Size does not 

affect the level of effort. 

 

50% say that is Easy or 

Very Easy reporting 

Statistical Information.   

Only 3% report that is 

Very difficult. 

 

Opinion questionnaire - Figures 
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Level of effort and difficulties of reporting statistical information 

Very 
difficult 
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easy nor 
difficult 
Easy 

Very easy 

Level  of 
difficultie
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Companies consider that 

the statistical information 

(SI) has significant utility to 

the society, but they are 

more reluctant to admit their 

own interest on it. 

SI own interest, increase as 

the company size grown. 

Opinion questionnaire - Figures 
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Micro Small Medium Large Total 
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More than 3000 

feedbacks were 

received. 

34% of positive 

feedbacks. 

Web forms, statistical 

burden, and feedback 

report were the most 

common. 

Opinion questionnaire - Figures 
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All feedbacks were responded. 

Annual Statistics Calendar were 
created. 

Some Web forms were 
reviewed. 

Handbook of Principles and 
Practices for Business Surveys, 
were reviewed, simplifying 
reminders and letters. 

Data collection schedule was 
adjusted (when possible). 

 

More statistical 

personalized 

feedback reports are 

being developed.  

Follow Up – Motivating Respondents 

12 



Confidentiality assured. 

The reports have been 

designed in a very concise 

manner, using graphics and 

images. 

Regularly updated. 

Feedback to respondents 
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More than 50000 

companies involved. 

Synthetic and targeted 

way by themes. 

Tailored Reports for 

large companies. 

Keeping open to new 

suggestions. 

 

 

 

Feedback to respondents 

14 



Recognized as an excellent initiative 
Respondents Quick Reactions 
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“This  information help us to better 
understand the market in which we stand 
and the position of our Company. Many 
thanks.” 



How often should we 
replicate these 
initiatives? 

The Personal 
Feedback Report. Is 
really appreciated by 
respondents? 

 

 

Do you feel that small 

things can reproduce big 

changes in Respondents 

Motivation? 

Motivation!Tailoring or 

ready-to-use? 

 

Possible Questions??? 
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