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Promising technique:  

─ Improving data collection 

─ Strengthen imago Statistics Netherlands 

 

Better data, faster response pace 

 

How? Most effective technique? Timing? Limits cost-
effiency?  

  

Targeted communication 
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Several pilots 
 
The recently become mandatory agricultural surveys 

The mandatory 2017 Survey on Research & Development 

The non-mandatory Survey on Arts and Culture Education  

The non-mandatory 2017 ICT Survey 

The non-mandatory 2018 ICT Survey  
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Surveys:  
- Apple & Pear Yields 

- Vegetables (outdoor crops) 

- Pig Population 

- Arable Farming 

- In 2017: Consumption of Pastureland (non- mandatory) 

1. No enforcement until 2018 

2. To keep a good customers relationship: several 
attractive communication products  

 

Agricultural surveys:  
Obligation, removing potential barriers 
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Agricultural surveys: Response rates (%) 

survey 2014 2015 2016 2017 

Apple & Pear Yields 50,8% 49,5% 77,8% 76,8% 

Vegetables (outdoor crops) 
 

53,7% 48,7% 72,5% 71,3% 

Pig Population 
 

64,2% 58,9% 77,9% 84,6% 

Arable Farming 
 

58,4% 50,3% 78,8% 72,0% 

Consumption of Pastureland 
(non- mandatory, pilot products  
in 2017) 
 

51,9% 48,5% 54,8% 39,8% 
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─ Obligation didn’t result in much commotion on social 
media, relatively low number of calls to our helpdesk, 
communication materials might be helpfull 

─ Higher response rates are entirely affected by the 
mandation 

─ Farmers are focussed on the mandatory surveys, non- 
mandatory surveys have a lower priority now 

─ Extra costs: € 8.500,-- yearly (excl. hourly wages)  

 

 

Impact 
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─ Mandatory since 2015 

─ Information card  enclosed with the reminder letter  

─ Promising: 6% additional response 

 

 

 

 

─ Experiment will be repeated: new questionnaire may have 
interfered with the pilot results  

survey on R&D: Reminder with information about 

approaching enforcement procedure 

Response rates 2015 (R&D) 2016 (R&D) 

Upon sending reminder letter & info enforcement 72,8% 67,2% 

Upon telephonic reminder 83,5% 83,9% 

increase 10,7% 16,7% 
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─ Aim: to enhance the response (target 50%, actual response 
rate much lower 

─ Experiment with new pre-due date reminder: card vs. letter 

 

 

 

 

 

─ Pre-due date reminder letter significantly better 

 

Survey on Arts and Culture education:  
pre-due date reminder 
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─ Design 

─ Incentive 

─ Pre-due date reminder card vs. letter 

 

 

ICT 2016, 2017 & 2018 
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─ Design: timing of the letters is important 

- early pre-due date reminder letter is effective (5 ½ weeks 
after start) 

- Don’t sent the reminders to early (9 and 13 weeks after 
start) 

─ Third reminder: 3-4% extra response 

 

 

 

ICT 2016 & 2017: Design large businesses 



13 

─ Incentive (general feedback)  

 

 

 

 

 

─ Incentive / no incentive: Response-rates not significant 
different 

 

ICT 2018: Non-tailored unconditional Incentive  

 

Incentive No incentive 

n r % n r % 

Small businesses 4970 2009 40,4% 4970 2110 42,5% 

Large businesses 6316 3822 60,5% 6316 3819 60,5% 
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─ Pre-due date reminder (letter vs. card): 

 

 

 

 

 

 

─ No significant difference between card en letter 

─ Letter significant better than no pre-due date reminder  

 

ICT 2018: Pre-due date reminder  

 

Pre-due reminder card Pre-due reminder letter No pre-due reminder 

n r % n r % n r % 

Small businesses 3313 1369 41,3% 3311 1434 43,3%* 3313 1316 39,7%* 

Large businesses 4210 2544 60,4 4212 2638 62,6%* 4210 2459 58,4%* 

*  Significantly different (95% confidence interval) 
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─ Timing of communication  

─ Pre due reminder 

─ Reminder 

─ Advanced communication about enforcement 

─ Website 

─ Incentive with general feedback 

 

 

Conclusion 
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Discussion 
 
What are your experiences with additional 
communication materials like flyers, 
incentives, video clips, etc? 
  
What are your experiences regarding the 
effect of cards as compared to letters?   
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Agricultural Survey: pre-due date reminder 
cards and factsheets 
 
website  

https://www.cbs.nl/nl-nl/deelnemers-enquetes/deelnemers-enquetes/bedrijven/onderzoek/lopend/oogstraming-groenten-open-grond
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survey on R&D: Reminder with information 
about approaching enforcement procedure 
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Survey on Arts and Culture education:  
pre-due date reminder 
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Name &Address 
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ICT:  
pre-due date reminder 
 
website 

http://www.cbs.nl/ictgebruik
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