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2nd October, 2007 

Business and Consumer Surveys 

September 2007 
 
The climate indicator stabilized and the Consumer confidence indicator continued to decline 

in September 
 

The economic climate indicator stabilized in the last two months, but staying only slightly below the level 
presented in June, when it reached the maximum of the five previous years. 

In September, the Consumer confidence indicator continued the downward trend started in November 2006. 

 

In Manufacturing Industry, the confidence indicator got slightly better in September1, interrupting the 
descending movement of the two previous months, reflecting the favourable behaviour of the production 
expectations and the opinions about the evolution of the stocks of finished goods. In Construction and Public 
Works, the confidence indicator continued the upward trend begun in January, reaching the best value since 
October 2002. In Trade, the confidence indicator has also recovered slightly in September, interrupting the 
deterioration of the four previous months, mainly due to wholesale trade. In Services, the confidence indicator 
got better in September, compensating the descending movement of the three former months, as a result of the 
recovery of all the indicator’s components. 

The Consumer confidence indicator continued to deteriorate, as a result of the unfavourable behaviour of all its 
components, excluding the expectations about the financial situation of the household. The expectations about 
the savings were the component that presented the most intense deterioration, attaining a new historic 
minimum. 

 

                                                 
1 Unless stated otherwise, the analysis herein refers to three month moving average. 
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