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The economic climate and the Consumer confidence indicator decrease in october

The economic climate indicator decreased in October, maintaining the strong downward path started in July 2010 and
becoming close to the minimum of the series registered in March and April 2009. In the reference month, all the
sectors’ confidence indicators diminished.

The Consumer confidence indicator decreased significantly in the last two months, attaining the lowest value of the
series in October.

In Manufacturing Industry® the confidence indicator diminished strongly in October, resuming the downward movement
started a year ago. In the reference month, all the components contributed negatively to the indicator’s evolution,
specially the opinions on global demand. In Construction and Public Works the confidence indicator intensified the
negative trend observed since June 2008, attaining a new minimum for the series. The evolution registered between
May and October was driven by the reduction of both components, opinions on the order books’ evolution and
employment perspectives, stronger in the first case in the reference month. In October, the confidence indicator for
Trade extended the intense negative path started in July 2010, due to the decline observed in Retail Trade. The
Services' confidence indicator maintained the downward movement started in June 2010. The evolution recorded in the
last four months resulted from the decline of all components (opinions on the business activity and on the order books’
evolution and demand perspectives, stronger in the second case).

In October, the decrease of the Consumer confidence indicator was driven by the negative contribution of all
components, particularly of the perspectives on the evolution of the country’s economic situation.
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! Unless stated otherwise, the analysis in this press release refers to three-month moving averages for the monthly variables and to two-quarter
moving averages for the quarterly ones.
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Confidence indicators and their underlying series {3mma; balances; wide range)

First |[Awverage|| Standard RN MU A &3 U
Period | value |Deviation]| Value Date Value Date
1 Manufacturing Industry - confidence indicator {2 +3-4)32 (&) (< Fan-827 -2 Q2| 2285 Feb-oo 15 7 Afay-822|
2 Cemand/Order books (&) () Jan-87| -172 jta ? 74 a Anr-0d) 4a Jurr-87|
3 Production expectations over the next 2 months (a) (< i r1-87] At a5 -F7.5 Fed-0) ped=p] Apr-8271
4 Stocks of finished goods (a) J 87 2.8 52 -joz Sen-87| 285 RS-
5 Services - confidence indicator {(6+7+8)32 (a) (2 Apr-OF 2.5 S 7| -Z2£.9 Apr-o9 188 Apr-or
(&) Assessment of the business situation owver the past 3 months** (a) () Anr-OF -= 7 Far 277 Oct-F T 224 Agr-OF
7 Cemand perspectives over the next 2 months {a) (< Ay -0F e 77 -z a Ay 754 ud-aF
8 Demand/Order books over the past 3 months (&) (2 Apr-OF = 7 ja s 537 Az~ 205 A7
9 Trade - confidence indicator {124+15-18%3 (&) () farn-89) 1.0 Fa| 214 Apr-g9) rra FLirn-28|
10 “Wholesale (a) (o Fan-89| 0.8 F 2| 172 Afar-o9 113 Afay-or|
11 -Retail trade (a3 () Far-89) -7..7 27| 264 Aprog| 122  rano99
12 Sales over the past 3 months (&) (o i &r1-80) -a.a e ~£2.5 Ay~ - L8
13 -wholesale (a) () tan-23) -7 r2a| -FRs Agre-363 ra .z Agrr-Ge
14 - Retail trade (a) (o i zr1-80) 5.7 jFZa -8 3 Ay~ ia= Ao
15 Expected business situation over the next 3 months*** (a) (I -89 F2 g FI5 -2 8 [ela S 5 Jr4 D89
16 -Wholesale (a) () i zr1-80) FE 2 jrs -ig 4 Oet-F 7 348 D8
17 - Retail trade (&) (O a2 o ras|| ~FoF fele SN FE 7 e
15 Volume of Stocks (@) (O a8 25 a.3 -5.& fola b i 25 4 Atiep-20)
19 -Wholesale (a) (o i 3r1-80) &3 a.3 -7 7 Oct-F7 28 7 ALg-20
20 - Retail trade fa) (O Sarn-ad) 11z 7z -7 Adfar-11 753 Sen-go
21 Construction and Public works - confidence indicator {22+23%2 (a) (< Apr-97| 2465 rEF| 620 Oct-77 re. ! MNOov-27|
22 Current order books (&) Apr-27l =335 212 —74 0 Oocd-11 a7 Adae-27]|
23 Employment perspectives over the next 3 months (a) (O A7 -2 5 j8s 5349 Oet-F7 237 ALg-27|
24 Consumers - Confidence indicator (25 4+256-27+28)/4 (b} Sep-97| 271 29 530 oet-T7 =5.5 ANov- 97|
25 Financial situation of the Households owver the next 12 months (b Sep-2r| -raF L= -32.5 Oet-F T £.5 Ay
26 General economic situation in the country over the next 12 months () Sop-dr| 255 jeo Sl 4 Oct-F T -2 Det-27|
27 Unemployment over the next 12 months {b) Lo -7 L7174 = 57 A Lieg-00) 795 Adar-09
28 Savings over the next 12 months (k) Sep-d7| 254 jrz2 73 Oct-F 1 == .3 Ado - 27|
29 Economic climate indicator ***?* S -89 18 2.0 -7 7 Apr-g9| 5 7 fan-89
Oct-10 | May-11 Jun-11 Jul-11 AUg-11 | Sep-11 oct-11
1 Manufacturing Industry - confidence indicator {2 +3-4)3 (a) () 59| -r 38 -F1 5| -r2 0 -Fr35| -135 -85 4
b Demand/Order books (@) (O 2a5 —FE &5 353 5227 317 234 58 2
3 Production expectations over the next 3 months (&) (& ;5 -7 4 -5 .3 -a. 7 -5 7 -3 7
£ Stocks of finished goods{a) Ly Pf =4 5 28 2.4 2.8
5 Services - confidence indicator (5+7+8)3 (a) (< -7O0.F7| -¥3 6 -3 5| -1r6.0 -r2.0| 2390 -2 2
&} Assessement of the business situation over the past 3 months** (&) () -rr 4 -7175 -1a g -12a -ZZ2 .3 -2a.3 277
7 Demand perspectives over the next 3 months (&) () -2 7 -;as -ja3 -77a -j2 7 -ig8z -iga s
B Demand/Order books over the past 3 months (&) (2 A -j2 7 -;34 -}z Z2 7 28 4 287
9 Trade - confidence indicator (12+15-18)/3 {a) () 73| -re 3 -f5.9| -r73 —F7 7| -19.9a9 197
10 “Wholesale {a) (o) 5. &| 1372 -r38| -roer =) =15 8 155
11 -Retail trade (&) (O -7 ¥ -¥5 7 -5r5 f -5 & & -2 3| 22 g -2 38
12 Sales over the past 3 months (a) (o -;3 8 255 322 728 782 383 =0Z7
13 -Wholesale (a) (& -j 5 -25 7 -3 .5 -3 .2 T34 337 -3 .2
14 - Retail trade (a) (o -FiE —Fa s 335 =35 5 34 4 35 -5 7
15 Expected business situation over the next 3 months*** (a) (2 -= 5 -JE 3 -2 ¥ -joa -ja.a 227 -2
16 -Wholesale (@) () =58 -122 133 -jd 5 —75.4 -i5 5 —jg L
17 - Retail trade a) (o -Fr 4 T 4 -F5..F - 7 =45 -5 -7
18 Volume of Stocks (&) (O -7 4 -7 4 -7 8 2.3 -2 =34 =5 &
19 -wWholesale (&) (< aa -7 g -3 J -7 -z 7 =7 -7 1
20 - Retail trade (a) (O -z 2 - -7 -z g -z g ~2 0 ~2 2
21 Construction and Public Works - confidence indicator {22 +23}/2 (&) (2 23 85| 5286 -S54 4| 555 57 4| 5985 -&52.9
22 Current order books (&) =577 -85.5 -8 7 -8 7 54 7 707 -7 0
23 Employment perspectives over the next 3 months (&) (O =33 3 -39 &g 73 27 & -5 7 55 5049
24 Consumers - Confidence indicator (25+26-27+28)4 (b) 20 3| 503 S0.7| 497§ ~3 7| 505 5.3
25 Financial situation of the Households over the next 12 months (bl -;a 5 -335 3715 705 307 -37 4 325
26 General economic situation owver the next 12 months gb) -5 3 833 S23 554 575 545 54,4
27 Unemployment over the next 12 months (k) S53 7 arg o35 a3z a3 7 [ azs 7
25 Savings over the next 12 months (b} 273 5 5 ~£5 4 <t 5 25 7 27 a =73
29 Economic climate indicator**** -2 2 -2 0 -2 f =23 -2 4 -2 7 -2 2

* Series average since its beginning till the current observation

WO Way 2003 a break in the series occurred, until that morment the reference period was the month under review and aftervwards it refers to the past 3 months.
FHE N May 2003 a break in the series occurred, until that moment the guestion refered to the next & months.

www® Frorm September 2004 onwards Services sector was included, besides industry, trade and construction

(&) Data after April 2008 is computed using a new sample. Back data was rebased.

(b Data after April 2008 is computed using a nevw sample. Back data was rebased

() Seasonal adjusted series.
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NOTES

The text and graphics of this press release are based on three terms moving averages, for the monthly variables, and two
terms, for the quarterly variables, and on original values, except the cases of the seasonally adjusted series. The seasonal
adjustment uses the X12-Arima method (combination of moving averages process and auto-regressive integrated moving
average models) developed in the Demetra software provided by Eurostat. This application relies on the use of probabilistic
models to correct seasonal effects from the original series. Periodically, the inclusion of additional data determines the need
to estimate new probabilistic models, which can lead to revisions to the previously published series. The use of moving
averages smoothes out the series by removing the irregular movements, allowing the detection of the short-term trends.
Since the average is not centred (the information is used to analyse the evolution of the last month) there is a small lag
compared with the trend that is supposed to detect.

In order to compare the difference between original and moving average series, the graphical representation of the
confidence indicators presents both types of series.

ECONOMIC CLIMATE INDICATOR

Variable estimated using the balances of the following questions:

- Qualitative Manufacturing Industry survey

> How has your production developed over the past 3 months? It has... 1. + increased; 2. = remained unchanged; 3. - decreased.

> Do you consider your current overall order books to be...? 1. + more than sufficient (above normal); 2. = sufficient (normal for
the season); 3. — not sufficient (below normal).

sufficient (normal for

» Do you consider your current export order books to be...? 1. + more than sufficient (above normal); 2
the season); 3. — not sufficient (below normal).

> Do you consider your current stock of finished products to be...? 1. + too large (above normal); 2. = adequate (normal for the
season); 3. — too small (below normal).

» How do you expect your production to develop over the next 3 months? It will... 1. + increase; 2. = remain unchanged;

3. - decrease.

- Qualitative Trade survey
» How has (have) your business activity (sales) developed over the past 3 months? It has... (They have...) 1. + improved

(increased); 2. = remained unchanged; 3. - deteriorated (decreased).

» How do you expect your orders placed with suppliers to change over the next 3 months? They will... 1. + increase; 2. = remain
unchanged; 3. - decrease.

> Your business activity is currently...: 1. + more than sufficient; 2. = sufficient; 3. - not sufficient.

» How do you expect your business activity (sales) to change over the next 3 months? It (They) will... 1. + improve (increase);

2. = remain unchanged 3. — deteriorate (decrease).

- Qualitative Construction and Public Works survey

> How has your building activity developed over the past 3 months? It has...; 1. + increased; 2. = remained unchanged; 3. -
decreased.

» Do you consider your current overall order books to be...?: 1. + more than sufficient (above normal); 2. = sufficient (normal for
the season); 3. — not sufficient (below normal).

» How do you expect your firm's total employment to change over the next 3 months? It will...; 1. + increase; 2. = remain

unchanged; 3. - decrease.

- Qualitative Services survey

» How has your business situation developed over the past 3 months? It has... 1. + improved; 2. = remained unchanged;
3. - deteriorated.

» How has demand (turnover) for your company's services changed over the past 3 months? It has... 1. + increased; 2. =
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remained unchanged; 3. - decreased.
» How do you expect the demand (turnover) for your company's services to change over the next 3 months? It will...1. + increase;

2. = remain unchanged; 3. — decrease.

SECTORIAL CONFIDENCE INDICATORS
The confidence indicators (CI) are the result of the arithmetic average of balance of the following questions:

- Manufacturing Industry confidence indicator
» Do you consider your current overall order books to be...? 1. + more than sufficient (above normal); 2. = sufficient (normal for
the season); 3. — not sufficient (below normal).
» How do you expect your production to develop over the next 3 months? It will... 1. + increase; 2. = remain unchanged;
3. - decrease.
> [Inverted Sign] Do you consider your current stock of finished products to be...? 1. + too large (above normal); 2. = adequate

(normal for the season); 3. — too small (below normal).

- Trade confidence indicator
» How has (have) your business activity (sales) developed over the past 3 months? It has... (They have...) 1. + improved
(increased);
2. = remained unchanged; 3. — deteriorated (decreased).
» How do you expect your business activity (sales) to change over the next 3 months? It (They) will... 1. + improve (increase);
2. = remain unchanged 3. — deteriorate (decrease).
» [Inverted Sign] Do you consider the volume of stock you currently hold to be...? 1. + too large (above normal); 2. = adequate

(normal for the season); 3. — too small (below normal).

- Construction and Public Works confidence indicator
» Do you consider your current overall order books to be...?: 1. + more than sufficient (above normal); 2. = sufficient (normal for
the season); 3. — not sufficient (below normal).
» How do you expect your firm's total employment to change over the next 3 months? It will...; 1. + increase; 2. = remain

unchanged; 3. - decrease.

- Services confidence indicator

» How has your business situation developed over the past 3 months? It has... 1. + improved; 2. = remained unchanged;
3. - deteriorated.

» How has demand (turnover) for your company's services changed over the past 3 months? It has... 1. + increased; 2. =
remained unchanged; 3. - decreased.

» How do you expect the demand (turnover) for your company's services to change over the next 3 months? It will... 1. +

increase; 2. = remain unchanged; 3. — decrease.

The surveys used in the calculation of the above mentioned confidence indicators registered the following weighted response rates:

Qualitative Surveys Sample(1) | weighted Response rate 2010(2) | Weighted response rate October 2011
Manufacturing Industry 1267 84.9% 96.3%
Construction and Public Works 902 81.9% 77.4%
Trade 1167 88.4% 89.9%
Services 1564 87.6% 88.2%

® pecember 2010
@ Annual average.
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CONSUMER CONFIDENCE INDICATOR

The consumer confidence indicator results of the arithmetic average of the balance the following questions:

» How do you expect the financial position of your household to change over the next 12 months? It will...1. + + get a lot better;

2. + get a little better; 3.= stay the same; 4.— get a little worse; 5. — — get a lot worse; 6. N don't know.

» How do you expect the general economic situation in this country to develop over the next 12 months? It will... 1. + + get a lot
better; 2. + get a little better; 3.= stay the same; 4.— get a little worse; 5. — — get a lot worse; 6. N don't know.

» [Inverted Sign] How do you expect the number of people unemployed in this country to change over the next 12 months? The
number will...: 1. + + increase sharply; 2. + increase slightly; 3. = remain the same; 4. — fall slightly; 5. — — fall sharply; 6. N
don't know.

> Over the next 12 months, how likely is it that you save any money? 1. + + very likely; 2.+ fairly likely; 3.— not likely; 4. — — not

at all likely; 5. N don't know.
The qualitative consumer survey registered the following response rates:

Average response rate of the October 2011 response
last twelve months rate
Consumer 59.5% 59.3%

Qualitative Survey

ADDITIONAL NOTES

1. ABBREVIATIONS

Balances: Weighted difference between the percentages of positive and negative responses.
E.V.: Effective Values.

S.A.: Seasonally Adjusted values.

3MMA: Three-Months Moving Average.

2QMA: Two-Quarters Moving Average.

2. GRAPHICS
Represent the balances using three-months moving average.
The averages correspond to the average value of each series since its beginning till the reference month.

Business and Consumer Qualitative Surveys developed by the Statistics Portugal are financially supported by the European Commission, in

the framework of the harmonized EU Business and Consumer Surveys.
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